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G A T H E R I N G  P L A C e



a  n e i g h b o r h o o d  g at h e r i n g  p l ac e  fo r  o u r  f r i e n d s ,  o u r  f a m i l y  

&  o u r  c h i l d r e n .  c e l e b r at i n g  w h at  o n c e  wa s  &  w h at  w i l l

b e co m e ,  c h u r c h  s t .  i s  t h e  r oa d  t h at  l e a d s  to  i t s  c e n t e r .

A  P L AC E  W H E R E  R E TA I L  &  R E S TA U R A N T S  b r i n g  u s  to g e t h e r

 to  e n j oy  o n e  a n ot h e r .  
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H I G H LY  V I S I B L E  
S TO R E F R O N T  O P P O R T U N I T I E S

R E V I TA L I Z E D  A L L E Y  E X P E R I E N C E

O R I G I N A L  B R I C K  B U I L D I N G

I M M E D I AT E LY  A DJ AC E N T
TO  D OW N TOW N  S Q U A R E  

&  T H E  M O U N TA I N  TO  R I V E R  T R A I L

WA L K I N G  D I S TA N C E  TO  
M A R I E T TA  S Q U A R E  FO O D  H A L L

O V E R  1 , 0 0 0  PA R K I N G  S PAC E S  I N  T H E  
I M M E D I AT E  V I C I N I T Y

D E TA I L St h e D E TA I L St h e



M A R I E T TAa b o u t

CHURCH STREET
MAR I E T TA

U.S .A

2022 
EST IMATED POPU LAT ION

30%
OF VISITS

151,292 357,253 728,320

2022 
HOUSE HOLDS

58,062 137,977 279,812

2022 
HOUSE HOLD AVERAGE

I NCOME

$93,122 $100,810 $104,055

50%
OF VISITS

70%
OF VISITS

30%
OF VISITS

50%
OF VISITS

70%
OF VISITS

30%
OF VISITS

50%
OF VISITS

70%
OF VISITS

AV E R AG E  N O .
DA I LY  V I S I TO R S

39,651

O N C E  A N  I N D U S T R I A L  T O W N ,  M A R I E T TA  S Q U A R E  I S  N O W  T H E  H E A R T  &  S O U L  O F  
M A R I E T TA ,  G E O R G I A .  W I T H  O V E R  3 0  R E S TA U R A N T S  &  L O C A L LY  L O V E D  R E TA I L  S H O P S ,
I T  I S  T H E  M O S T  V I S I T E D  S P O T  F O R  L O C A L S .  Y E A R - R O U N D  W E E K LY  FA R M E R S  M A R K E S T  &  5 0 +  
E V E N T S  P E R  Y E A R  K E E P  T H E  S Q U A R E  A C T I V E  D U R I N G  A L L  S E A S O N S  O F  T H E  Y E A R .

p h o t o :  E x p l o r e  G e o r g i a
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marietta square
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alley

MARIETTA
SQUARE 107  1 ,826 SF
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85 + 87 GIANNI AND MAC’S  4,721 SF

91  EDEN SMOOTHIES   1 ,336 SF

93   JENI’S ICE CREAMS  1,233 SF

95  WOODY’S CHEESESTEAKS 1,336 SF

101  CONTRAST ARTISTAN ALES 1,804 SF

103 + 105 BE YOGA    3,378 SF

111  SARAH LIZ BOUTIQUE  1,031 SF

113  SPRING 2ND BRANCH  1,684 SF

115  7 TEQUILAS    3,565 SF

100   ROBERT KENT GALLERIES 4,998 SF

L E A S E D s p a c e s

75 CRAFT BANK          1 ,278 SF



M A R I E T TA ’ S  C H A R M I N G  h i s t o r i c
A P P E A L  H A S  D R AW N  I N  F R E S H ,  
T R E N D - FO R WA R D  CO N C E P T S
W I T H  s o u l .

N E I G H B O R H O O D  FAV O R I T E S  L I K E  S E S S I O N S  STA N D ,  T U E S D AY  C O F F E E ,  A N D  

G O O D  K I T C H E N  G O  FA R  B E Y O N D  T H E  T R A D I T I O N A L  F O O D  A N D  B E V E R A G E  

E STA B L I S H M E N TS .  W I T H  B R A N D E D  M E R C H  A N D  C U R AT E D  R E TA I L  E X P E R I E N C E S ,  T H E Y  

H AV E  C R E AT E D  L I F E ST Y L E  B R A N D S  F U L LY  E M B R A C E D  B Y  M A R I E T TA  

R E S I D E N TS  A S  W E L L  A S  V I S I T O R S  F R O M  AT L A N TA  A N D  O T H E R  N E I G H B O R I N G  C I T I E S .  

T H E I R  S U C C E S S  I S  A N  I N D I C AT O R  O F  T H E  G R O W I N G  A P P E T I T E  F O R  N E W,  T H O U G H T F U L  

C O N C E P TS  I N  M A R I E T TA .

N E I G H B O R H O O Dt h e



B E H I N D  T H E  E X I S T I N G  B U I L D I N G S ,  A N  E X I S T I N G  S U R FA C E  PA R K I N G  L O T  W I L L  B E  T R A N S F O R M E D  

I N T O  A N  A C T I VAT E D  C O M M U N A L  PA R K ,  W H I C H  W I L L  P R O V I D E  A  U N I Q U E  O U T D O O R  E X P E R I E N C E .   

A D D I T I O N A L LY,  A  S E R V I C E  A L L E Y  W I L L  B E  A C T I VAT E D  W I T H  L I G H T S  T O  C R E AT E  A  M O R E  A C T I V E  

E N V I R O N M E N T  N O R T H  O F  T H E  S Q U A R E .  A L L  O F  C H U R C H  S T R E E T ’ S  O F F E R I N G S  A R E  

H Y P E R - C U R AT E D  T O  M AT C H  U N I Q U E  E X P E R I E N C E  W I T H  T H E  B E S T  L O C A L  M A R I E T TA  S M A L L  

B U S I N E S S .   B U I L D I N G  I M P R O V E M E N T S  S U C H  A S  U P D AT E D  FA C A D E S  A N D  O U T D O O R  PAT I O S  W I L L  

G I V E  A  R E F R E S H E D  L O O K  A N D  E N E R G E T I C  F E E L  T O  T H E  P R O J E C T,  A L L  W H I L E  N O D D I N G  T O  I T S  

H I S T O R I C  L E G A C Y.

 C H U R C H  S T R E E Ta b o u t

C H U R C H  S T R E E T  I N C L U D E S  S E V E R A L  U N I Q U E  E L E M E N T S  T H O U G H T F U L LY  D E S I G N E D  T O  

R E S T O R E  T H E  h i s t o r i c  C H A R A C T E R  O F  T H E  B U I L D I N G S  A N D  W E L C O M E  f r e s h  E N E R G Y.   C H U R C H  

S T R E E T  W I L L  I N C L U D E  A  VA R I E T Y  O F  R E S TA U R A N T S  A N D  R E TA I L E R S  T H AT  C O M B I N E D

W I L L  B E  A N  A M E N I T Y  T O  E V E R Y O N E  L O O K I N G  T O  E N J O Y  T H E  u n i q u e  A E S T H E T I C  O F  

D O W N T O W N  M A R I E T TA .

S q u a r e  F e e t  S t u d i o



CHURCH STREET - RETAIL FACADES
ELEVATION 3 - PRECEDENT IMAGERY
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BLADE SIGNAGE FOR F&B WALL SCONCE AT PIERS PAINTED SIGNAGE ABOVE NEW 
STOREFRONT W/ LIGHTING

PAINTED WOOD STOREFRONT CONSTRUCTED OVER TOP OF EXISTING FACADE, MAINTAIN EXST OPENINGS

COMPLEMENTARY COLOR 
PALETTE

VARIOUS PAINT ACROSS FACADE

PAINT EXISTING STOREFRONT WOOD ENTRY DOORS

MARIETTA STATION   CONCEPTUAL DESIGN

31 JANUARY 2023 12

SBodner
Text Box
SUBJECT TO CITY APPROVAL



CHURCH STREET - RETAIL FACADES
ELEVATION 4 - PRECEDENT IMAGERY
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LIGHTING FOR F&B SIGNAGE ALT WOOD STORAGE INFILL

CONSISTEN AWNING DATUM (EITHER FABRIC, CONSISTENT ACROSS PILASTERS, OR MINIMAL) PAINTED WOOD STOREFONT

SIGNAGE / BRANDING AT 
TRANSOM

AWNING / SIGNAGE BAND

WALL SCONCE AT PILASTERSBLADE SIGNAGE FOR F&B

MARIETTA STATION   CONCEPTUAL DESIGN

31 JANUARY 2023 17
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M E E T  Y O U  O N  C H U R C H  S T.

L E A S I N G  I N F O R M A T I O N

S H E L B I  b o d n e r
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